
TAYLORE N. MAXEY

Module Six: APPLICATIONS

Example of Notes Presentation for the 
APR Online Study Course

This is the introduction slide.  
Notice how Taylore has a 
photograph on the page.



• F OCU S GR OU PS

• SU R VEYS

• SA M PLE SIZ E

• CON TENT A N A LYSIS

Agenda



• F O C U S E D  D I S C U S S I O N S  L E D  B Y  A  
M O D E R A T O R

• I N C L U D E S  E I G H T  T O  1 2  
P A R T I C I P A N T S

• Q U A L I T A T I V E  R E S E A R C H  U S E D  T O  
E X P L O R E  F E E L I N G S  &  P R E - T E S T  I D E A S

• C A N  B E  U S E D  B E F O R E  O R  A F T E R  A  
S U R V E Y

Focus Groups



A D V A N T A G E S
• A B I L I T Y  T O  E X P L O R E  A S S O C I A T I O N S ,  R E A C T I O N S ,  R E L A T I O N S H I P S ,  
E T C

• C A N  U S E  S U P P O R T I N G  M A T E R I A L S

• Q U A L I T A T I V E  D A T A  G A T H E R I N G

D I S A D V A N T A G E S
• H I G H  C O S T

• R E Q U I R E S  M U L T I P L E  S E S S I O N S

• R E S U L T S  C A N  N O T  B E  G R A P H E D

N O T E :  R E V I E W  A D V A N T A G E S  &  D I S A D V A N T A G E S  I N  A P R  S T U D Y  
G U I D E  P A G E S - 5 3 - 5 5

Focus Group Advantages & 
Disadvantages

You may want to include a 
note regarding the resource 
or book or handout you are 

using.  



• F L O R I D A  H O U S I N G  U S E D  F O C U S  G R O U P  R E S E A R C H  

• P H A S E  I :  T O  F I N D  O U T  I F  I N T E R E S T E D  H O M E B U Y E R S  
F O U N D  O U R  W E B S I T E  W A S  T O O  H A R D  T O  N A V I G A T E  
T H R O U G H  T O  F I N D  H O M E O W N E R S H I P  I N F O R M A T I O N  

R E S U L T S
* G O T  L O S T  O N  T H E  S I T E
* O V E R W H E L M E D  B Y  I N F O R M A T I O N

• P H A S E  I I :  T O  P R E - T E S T  O U R  F T H B  W I Z A R D
R E S U L T S  

* V E R Y  M U C H  L I K E D  T H E  P R O T O T Y P E
*  I T  A N S W E R E D  T H E  M A I N  Q U E S T I O N S
W H E N  L O O K I N G  T O  P U R C H A S E  T H E I R  F I R S T  H O M E

Example

We HIGHLY recommend 
presenting some examples of 

how you would use the 
concepts you are discussing.



• QU A N TITATIVE R ESEA R CH

• U SES A  SER IES OF  QU EST IONS T O SA MPLE A  
DESIR ED POPU LA T ION “U N IVER SE ”

• CA N  BE MA ILED,  T ELEPHON ED OR  A SKED IN  
PER SON

Survey Research



Survey Methods

• Personal Interview
* Used for complex situations
* Most expensive
* Best method to use

• Telephone Interview
* Used for basic opinions
* Hold length 5 to 10 minutes
* Use professional callers if possible

• Mail Survey- Can be mailed, telephoned or asked in person
* Used for concepts and specific answers
* Send a postcard prior to and follow-up mailings improve 
responses



• O P E N - E N D E D

• M U L T I P L E - C H O I C E

• Y E S  O R  N O

• R A N K I N G  A N S W E R S

• O P I N I O N  M E A S U R E M E N T

• V E R B A L / N U M B E R E D  S C A L E

Types of Survey Questions



•F L O R I D A  H O U S I N G ’ S  H O S P I T A L I T Y  C O M M I T T E E  W A N T E D  
T O  F I N D  O U T  F R O M  E M P L O Y E E S  I F  T H E  A C T I V I T I E S  T H E  
C O R P O R A T I O N  H O S T S  A R E  S T I L L  L I K E D  O R  I F  T H E  
E M P L O Y E E S  W A N T E D  N E W  A C T I V I T I E S .

• U S E D  S U R V E Y  M O N K E Y  O N L I N E

• Y E S  O R  N O  Q U E S T I O N S

• O U T  O F  1 0 0  E M P L O Y E E S  6 7  R E S P O N D E D  B A C K

• W E  W E R E  A B L E  T O  F I N D  O U T  T H A T  M A J O R I T Y  L I K E  T H E  
A C T I V I T I E S  A L R E A D Y  I N  P L A C E  &  H A L F  W A N T E D  N E W  
A C T I V I T I E S

Example



TY PES OF  SA MPLES 
• C E N S U S

*  1 0 0 %  S A M P L E  
*  I D E N T I F Y  A L L  T H E  P E O P L E  I N  Y O U R  U N I V E R S E  A N D  E A C H  O F  T H E M

A N  O P P O R T U N I T Y  T O  R E S P O N D
*  I F  Y O U R  U N I V E R S E  I S  U N D E R  3 0 0 ,  I T  I S  S U G G E S T E D  T O  C O N S I D E R  A

C E N S U S

• P R O B A B I L I T Y  S A M P L E S  
*  R A N D O M  S A M P L E
*  D R A W N  S O  T H A T  T H E  P R O B A B I L I T Y  O F  G E T T I N G  P I C K E D  A R E  E Q U A L

• N O N  P R O B A B I L I T Y  S A M P L E S  
*  I N F O R M A L  S E L E C T I O N  O F  P E O P L E
*  E X A M P L E S :  C O N V E N I E N C E / A C C I D E N T A L  S A M P L E S ;  Q U O T A ;  D I M E N S I O N A L ;

S N O W B A L L  A N D  P U R P O S I V E

N O T E :  S A M P L E  S I Z E  A N D  A C C U R A C Y  I N  A P R  S T U D Y  G U I D E  P A G E - 6 3

Sample Size



• S E L E C T  T H E  U N I T  O F  A N A L Y S I S

• D E C I D E  W H E T H E R  T O  S A M P L E  F R O M  A L L  U N I T S  O R  
S T U D Y  T H E  E N T I R E  P O P U L A T I O N

• D E F I N E  T H E  C A T E G O R I E S

• B E G I N  A N A L Y S I S

• D A T A  R E D U C T I O N  A N D  A N A L Y S I S  O F  R E S U L T S

Content Analysis



•EF FECTIVE PU BLIC R ELA T IONS BY:  CU TLIP,  CEN TER  
A N D BR OOM (N IN TH EDIT ION);  CHA PTER S 11  A N D 14

•U A B HA N DOUTS 15  - 2 0;  A CCR EDITATION STU DY 
COU R SE 2 003

• 2 010 A PR  STU DY GU IDE

Resources
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